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Chief Executive Officer 


James Adams, 


Vision 


Youve known UPI all your life. We are a proud Pulitzer Prize- 
winning organization with a distinguished record that began nearly a century ago. 


Times are changing. The edge of the 21st Century offers a 
radically new and exciting view of the future. UPI is changing too, and growing. 
I invite you to grow along with us. 


We continue to provide the products and services that have 
defined the reputation of UPI-world-class editorial excellence: instant access to 
tast-breaking state, national, and international news delivered through text, audio, 
_ and photographic products. 


Information, however, is fast becoming the world’s cheapest 
commodity. Too much is as worthless as too little. We don't need to tell you 
what you need; you need to tell us. To make that task simpler, UPI is developing 
new products and services that slice through the information glut and give you 
only what you want. | 


With innovative technology, major infrastructure investments, and 
a bold vision of what this company will be, were bringing something entirely 
new to the news industry. We are building comprehensive, integrated packages 
of audio, video, print, photographic, multimedia, and online information. 
Detined data delivery. Direct. Complete. Precise. Targeted. And timely. 


We call it Shaping Knowledge.” 
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Trust 


Whom do you trust? For the past 90 years, UPI has delivered 
Pulitzer Prize-winning news and images that have earned your trust. We 
delivered the first wire service reports of the bombing of Pearl Harbor and 
the assassination of President John F. Kennedy. 


UPI's Helen Thomas is the most experienced reporter in the 
White House Press Corps. Every president since Kennedy has recognized her 
status among her peers. Her reporting spells trust. 


Trust is critical in shaping information into knowledge. Today's 
technology produces a flood of data devoid of context. The facts engulf and 
complicate, rather than simplify, our lives. We don't need more information, 
we need more knowledge. 


UPI is defining the highest levels of trust and giving a new 
personalized meaning to the word relevance. We are reshaping the hallmarks 
of good journalism. 


We consider you our partner. What is it you want? How and 
when do you want it delivered? What kind of background material or related 
stories will help you make sense of it all? You pose the question; UPI's global 
editorial network provides the solution. And our new quality initiatives will 
ensure excellence in everything we do for you. 


We are positioning ourselves to be the knowledge provider 
of the 21st Century. The one you most trust. 
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Executive Director of 
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Nadia Shamar Finance 
Laurie Jarema Finance Jennifer Irving Human Resources 
Angela Rouson Marketing and Communications — Bill Choi Marketing and Communications Kristine Roquemore Marketing and Communications 


John Walston Content Development Joseph Armstrong Corporate Distributions Gary Broadwater Information Technology Erich Molina Business Development 


Shaping Our Future Together 


What's UPI building? A close-knit self-disciplined group 
of individuals who know that sometimes you have to try something new. 
We're building this team with more than 200 specialists from a dozen 
disciplines, supported by a multimillion-dollar infrastructure investment 
and a bold new leadership strategy. We shape the best knowledge 
products available in the world today. 


Join us. 


We'll put you on top. 


UNITED PRESS INTERNATIONAL 


1510 H Street NW 


_ Washington DC 20005 
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